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The warm wooden
flocring and an
open brick pattem
on the receplion
counter lends an
unusual ook fo the
recephion area
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rimare Group has recentty moved fo a new office at the efife Bgin Road in Kolkata,
One may recall this as the area that howses the ancestral home, which i now the museumn of
Subhas Chandra Bose, Staying rue o the history of tis locality, this 3,740 sq. ft. office has an
interesting bend of modem architechae with elements that exude an oldworld cham,
Siddharth Pansari, MD, Primarc Group, says, “We wonled our office to look modem and spacious.
Our company™s cone business is real estate and retoll, and we wanted our office to reflect the
company’s profile.” Ar. Amit Avrora of New-Delhi-based DCA Archifects, who has designed this
office, says, "The brief was to create a dynamic and dromatic office. As the client fook this
space for a short term lease, the solution had to be minimum investment on *fiked intedors’
with madmum focus on elements that could be moved and reused at another location.
Hence, the site has a basic and minimalistic reatment on fhe wials, celing ond services.”
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The direchor's cabin has
furmibure made
from teakwoaod,
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One wallin the passoge
area has been used to
create sloroge space,

while on the: for end lies
the conlelence room.
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The first thing that strikes a visitor is the recepfion area that overlooks the cafetena. In fact,
the reception area merges info the cafetena in the absence of a physical wall, The wooden
finoring gives the two spaces a sense of confinuity and exudes warmmih. The open brick pattem
wsed on the recepfion counter as wel as the partty unfinished brick contours on the painfed
wilks lends the space an indushial lock. The unconcealed electical pipas on the ceiling further
enhance the raw appeal. Amit adds, “The slrategic placement of the cafeteria beside the
reception provides a cosual interaction with customer s/chents and ako encourages the
intra-office communication. This cafetena leads to the restrooms and the conference room,
thus creating the required connectivity and fransifion in a cormpletety open office layout.”
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Thie workstations are
elegent yet functional
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A section of the office
space thal refiects
awam feel,
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The free Nowing areq leads
to the washrooms

N

The conference table

5 foshicned out of
teokwood. Note the shiking
ligit fochore:

<=2

Fixed partitions have been panelied with recycled wood and gypsum, painted in stiking
dark grey. This s complemented by cccent fumiture pieces like the receplion counter, the
director's table, conference reom and meeting rooms’ tables fashioned in teckwood.

The wood is reclaimed from the beams and rafters of old demolished buildings. The elegant
workstations and fiing cabinetry are made of eco-endly parficle board ond lominates.

In terrms of lighting, oplimised use of task lights as well as strategically placed decornalive
energy-efficient LED lomps, reduces the heat emission and thereby energy consumption.

In tact, stiking decorative lamps throughout the office add a touch of drama to the
overall decor. Addiionafy. the site has two huge windows on opposite sides.
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The reception
aren overooks the
cafeteria, in fact the
reception menges
into the cafeteria.
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The cafetena has
a vibrant look. The
expoted pipes on
the ceiling lend an
inclustricl feal

o this space.

The loyout hos evolved dlong thesa walls, with all the aclivities ke the reception, cofeterda,

workstations and the director's cabin receiving ample daylight from these windows.

“The meeting room, conference room and marketing director's office, ol of which requires

extensive visual presentafions and rReed to be shielded from daylght, have been thoughtiuly

placed in the inner nooks of the premises.” he adds. |
The interiors of this office, focuses on funclional aspects of the Pimarc Group without

compromising on its aesthetic. B |
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